2008 General Advertising Rates

Circulation Region: So. California
Westways Circulation: 3,750,000
Westways Audience: 7,331,000

Rate Card 53

Effective January 2008
Rate Base: 3,750,000
*All rates are gross

1X 3X 6X 8X
FOUR-COLOR
Full page $51,760 $50,220 $49,450 $48,960
2/3 page $37,260 $36,150 $35,600 $35,250
1/2 page $27,970 $27,130 $26,720 $26,450
1/3 page $18,770 $18,200 $17,930 $17,750
1/6 page $9,580 $9,300 $9,160 $9,070
TWO-COLOR
Full page $44,510 $43,180 $42,530 $42,110
2/3 page $33,390 $32,400 $31,910 $31,590
1/2 page $26,720 $25,900 $25,520 $25,270
1/3 page $17,810 $17,270 $17,020 $16,850
1/6 page $8,910 $8,640 $8,510 $8,430
BLACK AND WHITE
Full page $40,900 $39,680 $39,080 $38,690
2/3 page $30,660 $29,750 $29,300 $29,010
1/2 page $24,550 $23,820 $23,450 $23,220
1/3 page $16,350 $15,870 $15,630 $15,470
1/6 page $8,180 $7,940 $7,820 $7,740
COVERS
Cover 2 $59,540 $57,770 $56,880 $56,320
Cover 3 $56,950 $55,260 $54,420 $53,880
Cover 4 $62,130 $60,280 $59,360 $58,770
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2008 Travel Guide /7 Marketplace Rates

Circulation Region: So. California
Westways Circulation: 3,750,000
Westways Audience: 7,331,000

Rate Card #53
Effective January 2008
Rate Base: 3,750,000
*All rates are net

1X 3X 6X 8X
FOUR-COLOR

1/3 page $11,400 $11,170 $10,890 $10,250
4 inch $5,800 $5,680 $5,540 $5,150
3 inch $4,000 $3,800 $3,600 $3,350
2 inch $2,710 $2,570 $2,440 $2,260
1 inch $1,400 $1,330 $1,260 $1,140

BLACK AND WHITE
1/3 page $9,200 $9,020 $8,790 $8,200
4 inch $4,750 $4,660 $4,540 $4,120
3 inch $3,210 $3,050 $2,890 $2,680
2 inch $2,160 $2,050 $1,940 $1,820
1 inch $1,120 $1,060 $1,010 $920

W WeStways 1-WW 3-Travel Guide Rates

8/2007



2008 Advertiser Information

Circulation Region: So. California
Westways Circulation: 3,750,000
Westways Audience: 7,331,000

Rate Card 53
Effective January 2008

ADVERTISER INFORMATION

TERMS OF SALE

Net 30 days from date of invoice. First time advertisers must prepay by Ad
Close date. Publisher reserves the right to request further prepayment for
so long as Publisher desires.

COMMISSION
15% paid to recognized agency on space, position, color and bleed
charges, provided the account is paid within 30 days from invoice date.

COMBINATION RATES
Sold in combination with AAA Western Magazine Network.

SHORT RATES AND REBATES

Each page or fractional page counts as one insertion. Frequency discounts
may be earned with any combination of different size insertions used
during a 12-month period. If a greater frequency discount is earned, a
rebate will be made. If the billed rate is not earned, the short rate will be
based on the number of insertions actually run during the contract period.
See Advertising Contract Provisions for more details.

CANCELLATIONS

Must be received from advertiser in writing prior to Materials Due date; all
orders non-cancellable after Materials Due date of relevant issue. (See
Section C of Contract Conditions.)

SEND ALL INSERTION ORDERS TO:
Westways

Attn: Betty Chew

3333 Fairview Road,

Mail Stop A327

Costa Mesa, CA 92626-1698

Tel: 714-885-2356

Fax: 714-885-1109
chew.betty@aaa-calif.com

COPY REGULATIONS
A. The caption line “ADVERTISEMENT” shall be printed at the top of
advertisements that either carry no signature or resemble editorial pages.

B. When new ad material, covered by an uncanceled Insertion Order is not
received by the applicable Materials Due date, copy run in the previous
Issue will be inserted.

C. The Publisher will not be bound by any terms or conditions, printed or
otherwise, appearing on any order blank or copy instructions, when such
conditions conflict with the Publisher's Advertising Policy Guidelines,
Advertising Contract Provisions or Rate Card.

CONTRACT CONDITIONS

ADVERTISING CONTRACT PROVISIONS

A. In order to place advertising with the Automobile Club of Southern
California (“Publisher”), Advertiser (as defined below) shall complete and
execute an Advertising Contract &lInsertion Order (the “IO” and together
with the terms and conditions set forth in this Rate Card, collectively
referred to as this “Contract”). “Advertiser” means the party designated in
the 10 as “Advertiser”. The publication selected in the 10 shall be referred
to as the “Publication,” and the issue(s) designated in the 10 shall be
referred to as the “Issue(s).”

B. Advertiser shall have the right, without liability to Publisher to terminate
the entire Contract at any time prior to the Ad Close date for the first
insertion ordered under the Contract's 10.

C. Once the Ad Close date for any Issue has passed, but the Materials Due
date for that Issue has not yet passed, Advertiser may, by written notice to
Publisher received prior to the Materials Due date, cancel Advertiser's
insertion for that issue by paying 10% (Ten percent) of the Earned Rate.

D. Once the Ad Close date and the Materials Due date for any Issue has
passed, Advertiser may only cancel an insertion for that Issue with the
written consent of the Publisher and upon payment of 100% (One hundred
percent) of the Earned Rate for that insertion within 30 days after invoice
date. Advertiser's failure to provide materials for an insertion in an Issue on
or prior to the Materials Due date for that Issue shall be deemed a
cancellation of such insertion, unless Publisher agrees in writing to an
extension of the Materials Due date for that particular insertion.

E. Advertiser's cancellation of any insertion specified in the 10
automatically nullifies any rate protection and any preferred position
reservation as to any remaining insertions specified under the 10.

F. Publisher shall have the right, at its option, to terminate this Contract at
any time by written notice to Advertiser, in which event Advertiser shall
pay for insertions already published, and any Frequency Discount
contracted for in the 10 shall apply irrespective of the actual number of
insertions published prior to termination.

G. Publisher shall have the right to terminate this Contract and any other
agreements, contracts or insertion orders entered into by Advertiser and
Publisher, at any time with or without notice to Advertiser upon the
occurrence of any of the following (“Events of Default”): (i) a failure by
Advertiser to pay in full any invoice on or prior to its due date, (ii) an
insertion specified in the 10 was not published within the Contract Period
(as defined in the 10) as a result of one or more cancellations by
Advertiser, or (iii) a breach by Advertiser of any other provisions of the
Contract. In the event of such termination by Publisher, Advertiser shall
pay Publisher for all insertions already published under the Contract at the
Earned Rate. Failure of Publisher to terminate this Contract upon the
occurrence of an Event of Default shall not be deemed a waiver of
Publisher’s right to terminate this Contract by reason of any subsequent
Event of Default.

H. Publisher reserves the right to revise its advertising rates at any time.
Any new rate immediately applies to insertions not previously covered by
the Contract's 10. Insertions already covered by the 10 may receive rate
protection only if published in the six months immediately following the
date when the new rates become effective. Advertiser may terminate this
Contract on the date new rates become effective, provided that prior to
said effective date, Advertiser gives to Publisher written notice of such
termination; and, in the event of such termination, Advertiser shall only be
liable for insertions already published and any Earned Discount contracted
for in the 10 shall apply irrespective of the actual number of insertions
actually published prior to termination.

I. Publisher reserves the right at Publisher's sole discretion to revise or
reject any advertisement or portion thereof. Publication of advertising copy
shall not affect the Publisher's right to revise or reject the same copy
thereafter. (See Advertising Policy Guidelines)

J. Advertiser warrants and represents that any material submitted to
Publisher is original; truthful and not misleading; does not violate any law
or infringe the copyrights, trademarks, trade names, patents or other
intellectual property rights of any other person; and contains no matter
that is libelous, an invasion of privacy, an unlawful appropriation of the
name or likeness, or otherwise injurious to the rights of any other person,
and Advertiser has obtained all necessary consents prior to submission to
Publisher. Advertiser assumes all responsibility for all content (including,
but not limited to, text, representations, names, photographs, and
illustrations) of advertisements printed. Advertiser agrees to indemnify,
defend and hold Publisher, its officers, members of its Board of Governors,
employees and agents, harmless against any and all claims, losses,
liabilities and expenses, including attorney's fees and legal expenses,
resulting from or attributable to the publication of any material submitted
by Advertiser under this Contract.
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2008 Advertiser Information

Circulation Region: So. California
Westways Circulation: 3,750,000
Westways Audience: 7,331,000

K. An 10 that specifies pages or directs insertion of advertising in a special
position or on a designated page or specifies “or omit” will not be
accepted. Any provision in the 10 specifying or barring the use of any page
because of the kind of news or advertising on that page, on its reverse side
or on the facing page will not be legally binding upon Publisher but will be
treated as a request only. Discontinuance of advertisements ordered “Till
Forbid” and changes or cancellations of advertisements must be given in
writing. No oral agreements will be recognized.

L. IN THE EVENT OF ANY ERROR OR OMISSIONIN PRINTING OR OTHER
INADVERTENT PUBLICATION OF AN ADVERTISEMENT, PUBLISHER'S
LIABILITY SHALL NOT EXCEED THE COST OF THE SPACE USED OR THE
COST OFTHE INSERTION OMITTED. IN THE EVENT OF ANY OTHER
BREACH OF PUBLISHER'S OBLIGATIONS UNDER THIS CONTRACT,
PUBLISHER'S LIABILITY SHALL NOT EXCEED THE TOTAL AMOUNTS PAID
BY ADVERTISER TO PUBLISHER UNDER THIS CONTRACT. Publisher shall
have no liability unless it receives written notice of the error or omission no
later than 30 calendar days after the Issue Date (as defined below) of the
Issue in which or with respect to which the error or omission occurred. The
cover of each Issue bears a designation consisting of (a) either one month,
or two months separated by a forward slash, and (b) followed by year. The
first day of the first month so designated shall be referred to herein as the
“Issue Date.” (By way of example only, January 1, 2008 is the Issue Date
of the Issue designated “January/February 2008.”) Where the same
insertion is ordered for more than one Issue, credit, if allowed, shall be for
the first insertion only and may, at the sole discretion of Publisher, be
given in the form of republication of the corrected advertisement. No
adjustment will be made under circumstances in which Advertiser, its client
or its agent is responsible for the error.

M. Advertiser authorizes Publisher, and any of its affiliates or agents, to
obtain credit reports in Advertiser's name at any time.

N. To the extent Advertiser fails to pay any invoice from Publisher when
due, Advertiser further agrees that Publisher may refer Advertiser's account
to a collections agency. Advertiser acknowledges and agrees that Publisher,
or any of its affiliates or agents, may from time to time report the credit
experience of Publisher, or one of its affiliates, with Advertiser to third
parties, including, without limitation, governmental authorities and credit
reporting agencies. Advertiser hereby waives and holds Publisher harmless
from and against any and all claims that Advertiser may have as a result of
such reporting.

O. If Advertiser fails to pay an invoice from Publisher when due and
payable, a late payment charge of 1.5% per month (or the highest rate
permitted bylaw, if lower), will be applied, as of the thirty-first (31st) day
after the invoice date, to the outstanding balance of such invoice and the
agency commission, if applicable, is also revoked on the 31st day.

P. Publisher shall have the right at any time, at its sole discretion to require
prepayment for any advertising under this Contract (or any other insertion
order submitted by Advertiser or Advertiser's client) on such terms as it
may see fit. In the event Advertiser fails to make a prepayment within five
(5) business days after delivery to Advertiser of a written demand from
Publisher therefore, Publisher shall have the right to immediately terminate
this Contract and any other agreement or insertion order entered into by
Advertiser and Publisher, without further notice to Advertiser and without
any liability to Publisher.

Q. If Advertiser is an advertising agency placing advertising on behalf of a

client:
1. This Contract shall have no force or effect until (a) such client has
executed and delivered to Publisher a letter on a form provided by
Publisher, providing for, among other things, such client's liability in the
event Advertiser fails to make timely payment of amounts owing to
Publisher under this Agreement, or (b) Publisher waives in writing the
requirement set forth in Clause (a).

2. This Contract creates a direct payment obligation of Advertiser to
Publisher, irrespective of whether Advertiser is paid by its client, except
to the extent Publisher receives valid payment from Advertiser's client.

3. Advertiser shall not be entitled to any advertising agency commission
with respect to any invoice unless such invoice is paid within 30 days of
invoice date.

R. Any notice required or permitted to be given under this Contract shall be
in writing and shall be effective immediately upon receipt if delivered
personally or by reputable national overnight delivery service, or two (2)
working days from mailing such notice if mailed through the United States
mail, certified, postage prepaid, return receipt requested, and addressed to
each party as follows: (i) if to Publisher at Automobile Club of Southern
California, 3333 Fairview Road, Mail Stop A327, Costa Mesa, CA 92626-
1698, Attention: Publisher, and (i) if to Advertiser, to the address(es) set
forth in the boxes titled “Agency” and “Client” on the 10, to the extent
either box is completed.

S. IN NO EVENT SHALL PUBLISHER BE LIABLE TO ADVERTISER FOR
INDIRECT, SPECIAL, OR CONSEQUENTIAL DAMAGES ARISING OUT OF,
OR RELATED TO, THE PERFORMANCE O SERVICES UNDER THIS
CONTRACT, UNDER ANY THEORY OF LAW, EVEN IF ADVERTISER HAS
BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

T. Advertiser agrees that no representations or warranties of any kind have
been made to Advertiser by Publisher or by any of its agents and that no
understanding has been made or agreement entered into other than that
set forth in the Contract.

U. This contract shall be governed by the laws of the State of California.
Any legal action relating to this Contract shall be brought in a State or
Federal Court sitting in the County of Orange, State of California.

ADVERTISING POLICY GUIDELINES

A. All advertisements must be approved by the Publisher before they are
deemed acceptable for publication in Westways.

B. Publisher reserves the right to inspect or test any product or service to
be advertised before the advertisement is deemed acceptable. Publication
of any advertisement for a product or service tested by Publisher shall not
be deemed an endorsement thereof by Publisher.

C. All advertising copy must comply with the guidelines established for
editorial material in word, illustration, and design.

D. Priority of available advertising space will be given to Advertisers of
products and services that bear a relationship to the demographics of
Westways subscribers. General categories include, but are not limited to:
(1) automobiles, other vehicles, and transportation facilities; (2)
accommodations, resorts, restaurants, recreational areas, tours, and
cruises; (3) consumer electronics and sporting equipment; and (4)
aftermarket products and services related to the above categories.

E. Advertisements of products or services in which the Automobile Club of
Southern California has a special expertise or in which the ad might be
construed as an endorsement must receive specific approval by the
Publisher with regard to the veracity of the ad or the product or service
advertised. Examples include (1) automotive products, (2) insurance
products, (3) vehicle-repair business or products, (4) travel-related
products or services, and (5) group purchase plans.

F. Advertisements considered unacceptable include, but are not limited to,
the following: (1) distilled spirits; (2) all “per inquiry” arrangements; (3)
personal vanity products (such as those claiming to restore hair, reduce
weight, remove fat, increase bust size, restore youth, improve sexuality);
(4) get-rich-quick schemes, speculative offerings, and any claims made to
amass personal fortunes or to guarantee “winning”; (5) garish displays,
unacceptable posture of models, or advertisements that might appeal to
sensuous or prurient interests; (6) political candidates or causes; (7)
religious persons or doctrines; (8) escort services; and (9) illegal or
questionable products or services. Advertisements for products or services
not included in the categories set forth above may also be unacceptable if,
in the opinion of the Publisher, they are considered inappropriate for
publication in Westways.
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